
Key Theories, Advertising, 
Entertainment media

Media l iteracy, cri tical  analysis,  scriptwriting, writ ten 
communicat ion, project planning, cultural awareness, 
ethical  reasoning.

A passion for  art, publishing, film, broadcast, advert ising, 
public relations.

Year 11 Autumn 1

Spring 1

Spring 2

Autumn 2

Spring 1

Autumn 2Summer 2Summer 1
Spring 2

Spring 1

Autumn 2 Year 9 Autumn 1

❑  Coursework

❑  Revision

Music 

videos and 

Crime 

drama

❑  Revision – 

Magazines, 

Videogames 

and Radio

❑Revision – 

Adverts and 

Film Posters

❑  Revision - 

Newspapers

❑  Videogames 

and Radio

❑  Crime 

Drama
❑  Magazines❑  Magazines

❑  Advertising 

and Marketing

❑ Advertising 

and Marketing
❑ Film Posters 

and websites

❑ Introduction to 

Media Studies

K e y  S t a g e  3 &  4  M e d i a  S t u d i e s  C U R R I C U L U M  M A P

Year 10 Autumn 1

Spring 2Summer 1Summer 2

Summer 1 Summer 2

Key Content 1
Key Content 2

Prose, poetry and drama

Key Content 3
Shakespeare

Key Content 4
Seminal world 

literature.

❑  Coursework 

practice run

❑  Music 

videos

❑  Newspapers
❑  Theoretical 

Perspectives

❑  Exam
Fi lm/TV producer/director, v ideo editor, reporter, 
content writer,  social media manager, digital marketing, 
media planner, public relations specialist,  academic 
researcher, advertising executive, event coordinator

GCSE Media Studies, A-Level Media Studies

Key areas of study. 
Read, understand and 

respond to texts;
Analyse language, 

form and structure;
Relat ionship between 

texts and contexts;
Spelling, Punctuation 

and Grammar;
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